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           Why are comics important?





Research from the National Literacy Trust shows there is a 

reading for pleasure crisis 
in the UK amongst young people aged 8-18

With rates at their lowest since records began.



But National Literacy Trust 
research also found that 
there was NO Crisis of 
Reading Enjoyment among 
comic readers. They say;

“Nearly twice as many 
children and young people 
who read comics in their free 
time told us that they enjoy 
reading compared with those 
who didn’t read comics in 
their free time (58.6% vs. 
33.1%).”



The National Literacy Trust research also found that

 'Children and young people who read comics were more engaged 
with reading, regardless of their age':

 'More of those who read comics rated themselves as ‘very good’ or 
‘good’ readers compared with those who didn’t read comics 
(86.0% vs 76.3%)'.

 'More of those who read comics told us that they read something daily 
in their free time compared with peers who did not read comics (35.7% 
vs. 22.8%)'.



Why is there is no ‘enjoyment of reading 
crisis’ amongst comic readers aged 8-18?



“Children may be reading less but are they also reading differently? Is it that 
conventional definitions of reading are misaligned with current practice? As new 
technologies and digital media reshape how we consume and interact with 
narrative and information, is the definition of “reading” being redefined for 
younger generations?”

Debbie Hicks MBE, Creative Director of The reading Agency



THINGS YOU MIGHT HEAR AT THE LIBRARY

I thought 
‘Graphic’ novels 
were sexual or 

violent.

Aren’t they 
for kids?

I can’t get my 
kid to read 

proper books

Comics are all 
fantasy and 

superheroes, right?

‘Comics’ is a medium, 
not a genre. There are 

comics on cooking, 
history, memoirs, 

politics. Let us know 
your interests and we’ll 

recommend a book.

Comics are for 
every age. 

Sometimes they 
don’t come with 
an age bracket 

but if you ask us 
we can advise. 

31% of adults in 
the UK do/have 

read comics 
and 40.3% of 
young people 

aged 8-18.

Your kid is 
learning literacy 

and  visual 
literacy. Let them 
choose what to 
read  and they 
will fall in love 
with  reading

They’ll read 
THAT in 30 

minutes! 

Comics readers 
often repeat read, 
uncovering hidden 

depth on 
subsequent 

readings. They’re 
also likely to create 
their own comics. 



What are ‘comics’?

● ‘Comics’ is a medium that includes as many genres as literature. 

● The term ‘comics’ encompasses graphic novels, manga, manhwa, 
bande dessinee (BD), comic strips, weekly magazines and digital 
comics for everyone from children to adults. 



“Sequential Art”

Will Eisner (1985)

“juxtaposed pictorial and other images in deliberate 
sequence, intended to convey information and/or 

to produce an aesthetic response in the viewer”.
(McCloud, 1993) 

Comics have been defined as…



sequential art has been around 
For a long time.



Lascaux Cave paintings, 17,000 - 22,000 years old

The Bayeux Tapestry (11th Century)

Canterbury Cathedral Trinity Chapel (12th century)

Marriage A-la-Mode  by William Hogarth (1743 and 1745)



Winsor McCay, 1905-1911

Superman by Jerry Siegel and Joe Shuster, 1938

osamu tezuka, 1928-1929

DIGITAL/VR/AR COMICS



The value of Comics
● Comics can have a positive impact on enjoyment of reading at home and on 

motivation to read recreationally (Miles, 2023).

● Webcomics can improve comprehension in learners (Hartati et al 2022) 

(Syarah et al, 2019)

● Comic help people retain information in a way written text can't 

         (Aleixo & Sumner, 2017)

● Comics can also provide a gateway to more complex texts.
(Uijie & Krashen, 1996) 

https://www.tandfonline.com/doi/citedby/10.1080/21504857.2016.1219957?scroll=top&needAccess=true&role=tab


●  Comics are popular! 115 comic conventions that take place in the UK each year.
https://docs.google.com/spreadsheets/d/1gEd7J-elT60vzb_UrTgFGf9pPHpzSpMikqTDoQc81Z8/edit?usp=sharing

● Comics are accessible with a low barrier to entry. Anyone can create comics with little 

more than paper and a pen. Anyone can understand comics on some level, regardless of 

age, education level or nationality (Karrie Fransman, TEDX Talk, 2016).

● Comics require less translation and are a window directly into another storyteller’s 

world. 

https://docs.google.com/spreadsheets/d/1gEd7J-elT60vzb_UrTgFGf9pPHpzSpMikqTDoQc81Z8/edit?usp=sharin


● Despite wider declining trends, comics and graphic novels have 
remained unusually buoyant in popularity with print reading of 
comics dipping only slightly since 2017 (32.2% vs 29.2% in 2025); the 
shallowest decline of any reading material monitored.

● While most other forms of reading on screen have stagnated or fallen, 
comics have bucked the trend with digital reading rates 
increasing over the last seven years (13.8% in 2017/18 to 14.3% in 
2025).

● Libraries report that graphic novels, manga and comics are 
among their most borrowed items.

● Studies demonstrated how comics can be used by educators as an 
effective tool for engagement, enhancing retention of information 
and developing critical thinking skills and comprehension across 
a range of subjects (Faria et al. 2024; Aleixo and Sumner 2017; 
Krusemark, 2016; Jones 2020).

● Lack of educators’ knowledge and confidence around the form, 
and a persistent stigma around its legitimacy as both a reading 
material and a creative output, still limits its use in the sector, 
despite growing evidence of its impact on attainment, attitudes towards 
reading and wellbeing (Comic Art Europe 2025; Clark et al 2024)



● Another part of the challenge around the use of comics in the 
curriculum is the way they cross the distinct boundaries of the art 
and English curricula, but herein also lies huge potential for the form.

● As well as reflecting modern modes of communication, developing 
opportunities for children to create comics and other multimodal 
texts provides vital insight into their world view (Jones, 2020; 
Kendrick and McKay 2009)... It provides a platform for the often 
marginalised voices of children and young people, enabling 
families, educators and policymakers a direct window into their 
motivations, interests, experiences and concerns.

● Despite their popularity and proven impact, comics and other visual 
texts remain underutilised in formal education. Yet, the evidence is 
clear: comics support literacy development, foster critical thinking 
and enhance engagement across a range of subjects.

● Comics are not a diversion from literacy; they are a dynamic and 
vital part of it.



Stats as 2025:
This is the biggest year for comics since accurate records began
 (£78.7m across adult and kids' via BookScan).

- Graphic Novels (adult): £52.8m in 2025 vs £48.7m in '24 (+8.4%); 2nd biggest year behind 2022's £53.3m.

- Children's Comic Strip Fiction & Graphic Novels: £25.9m in 2025 vs £20.3m in '24 (+28.7%); biggest year ever – and '24 was 

the previous biggest year.

- Total: £78.7m vs £69.1m (+13.9%), GREATEST OF ALL TIME

- This is sales through Nielsen BookScan's Total Consumer Market. So that doesn't include floppy comics, just books with an 

ISBN. About half (49.1%) of that adult side is from Manga. As a point of comparison, this is £46m more than what the comics 

sector earned in 2019.  

 



Comics Audiences



Article by CCIC. Art by Karrie Fransman. First published in The Bookseller 15/9/23
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Children and young people’s 
engagement with comics in 2023
Christina Clark, Lucy Starbuck Braidley, Aimee Cole 
and Elena Chamberlain
(March 2024)

This report draws on data collected in early 2023 from 64,066 children and young people       
aged 8 to 18 from across the UK to explore the attitudes and beliefs of comic readers. 



    Who reads comics?
● 2 in 5 (40.3%) children and young people aged 8 to 18 told us they read comics or graphic novels                                         

on paper, on screen or both at least once a month.

● The percentage of children and young people who read comics in their free time remained fairly consistent 
between 2010 and 2023.

● More boys than girls read comics in their free time at least once a month (44.6% vs 34.8%).

● The percentage of those who read comics decreased with age: 49.7% of those aged 8 to 11, 40.5% of those 
aged 11 to 14, 31.4% of those aged 14 to 16, and 32.1% of those aged 16 to 18 read comics at least once a 
month.



     Comics and reading engagement
● Children and young people who read comics were more engaged with reading, regardless of their age:

● Nearly twice as many children and young people who read comics in their free time told us that they enjoyed reading 
compared with those who didn’t read comics in their free time (58.6% vs. 33.1%).

● More of those who read comics rated themselves as ‘very good’ or ‘good’ readers compared with those who didn’t read 
comics (86.0% vs 76.3%).

● More of those who read comics told us that they read something daily in their free time compared with their peers who did 
not read comics (35.7% vs. 22.8%).



     Why do young people read comics?
● Children and young people told us that they read comics because they were accessible, engaging, supported 

their wellbeing, and provided opportunities to learn about different cultures.

● Although we did not ask children and young people whether they created their own comics, a small group told us 
in their comments that they had done so. Indeed, some told us about how reading comics led to them writing 
their own:

“I will write a comic at lunchtime, or I will read one.” (Boy, Y8)

“I read most of the time because I play video games and read comic books. 
I also like to write comics myself, so I do quite a lot of writing too.” (Boy, Y6)

“I don’t like writing, only if I’m making a comic.” (Girl, Y7)



 The State of the Nation’s Adult Reading (2024): 
Initial insights on graphic novel and comics readers
New research from The Reading Agency reveals that half of all adults in the UK don’t read regularly for 
pleasure, with 35% of adults having dropped their regular reading habit. Sadly, lack of engagement with 
reading limits life chances and choices. The Reading Agency’s work with adults aims to create a world of 
opportunity where everyone can access the benefits of reading. The research was conducted by Censuswide 
with 2,003 UK nationally representative consumers aged 16 years and over.

27% say they read graphic novels, comics or comic books once a month or more:
● 31.4% men
● 22.3% women
● 53.8% non-binary
● 49% 16-24 years old
● 45.6% 25-34 years old



 
UK adults who said they read graphic novels/comics/comic books at least once a week are more likely 
to…

● Be regular readers (55% vs 50% UK average)
● Like talking to people about books and reading (62% vs 41% UK average)
● Say that reading is an important part of their life (73%, rising to 83% of daily graphic novel or comics 

readers vs 60% UK average)
● Have read together with a member of their family when they were a child (64% vs 58% UK average)
● Say there are lots of things they want to read (72% vs 59% UK average)
● Say reading makes them feel better (71% vs 61% UK average)
● Say they want to read more books featuring characters with experiences similar to their own (59% vs 

35% UK average)

However, they are also more likely to say they…

● Struggle to focus on reading for more than a few minutes (40% vs 28% UK average)
● Find it hard to finish what they’re reading (41% vs 30% UK average)
● Find reading ‘always’ difficult (19% vs 9% UK average)
● Experience difficulty finding books featuring characters with experiences similar to 

their own (47% vs 25% UK average)



Comics Recommendations



LIKE BUNNY VS MONKEY? Then Read…



Like Heartstopper? Then read…



Like Persepolis? Then read…



2- page article on ‘the Power 
of Comics’ published in The 
Bookseller (2023) and 
available to read in full at:
thecomicsculturalimpactcoll
ective.org/bookseller.png

Cover: Nominated for Best 
Cover at the PPA Awards 
(2024).

http://thecomicsculturalimpactcollective.org/bookseller.png
http://thecomicsculturalimpactcollective.org/bookseller.png
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OUR AIMS
The Comics Cultural Impact Collective are a Community Interest Company run by an 

independent group of professionals within the UK comics community, working together 

with the aim of raising awareness of the cultural, financial, social and psychological 

value of comics.

● We are gathering data and research.

● Building upon this evidence, we are making an irrefutable case for the equitable 

funding of the comics medium in the UK.

● We are working to raise the profile of the medium with publishers, booksellers, 

libraries, distributors, galleries and museums, cultural organisations, educators, the 

media and the general public; working together to understand how we can better 

reach new audiences.

● To join our campaign or for further information contact us at 

thecomicsculturalimpactcollective.org



Join the comics cultural impact collective:
thecomicsculturalimpactcollective.org/Join-Us

https://www.thecomicsculturalimpactcollective.org/Join-Us

